ALCOHOL EXPOSED PREGNANCY #DRYMESTER
DIGITAL AWARENESS CAMPAIGN EVALUATION

COMBINED RESULTS

MAY-JULY 2019 OCTOBER-DECEMBER 2019

Working with a local communications agency, C21, we developed a 10-week From the success and findings of
digital-led awareness campaign in four priority boroughs, to support our Phase 2, we commissioned Phase 2 of
Alcohol Exposed Pregnancy programme. #DRYMESTER across all 10 boroughs If you're pregnant or planning
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Independent Evaluation

Bluegrass Research carried out an independent evaluation through face to face interviews and The National Institute of Health Research, in
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approach, advice also reflected in the #DRYMESTER
campaign.”
Dr Luisa Zuccolo

Initial shifts were detected in people’s attitudes towards drinking while pregnant if they’d
Bristol University
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[B)(E)LEIEE |EQYI'?|!|-I|?1%L|?Q A N D T H I N K I T ' S I have recently had a woman who has returned for a later appointment and told me

MY POWER TO BE AS IMP 0 RTANT TO she shaI’ed the website with a newly pregnant friend beforeE she .everll saw a healthcare
HEALTHY AS POSSIBLE S H A R E T H E M professional and they both have made some of the mocktail recipes!
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Py Jen Michaels
Specialist Midwife
Royal Oldham Hospital
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*Research with would-be families, adoptive parents of children living with FASD and a range of local, regional and national partners
**Clicked, liked retweeted, shared, commented on or viewed a video for 3 seconds or more.
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